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December 30, 2019 
 
City of West Palm Beach 
Procurement Division 
Attention: Josephine Grosch, Sr. Purchasing Agent 
401 Clematis Street – 5th Floor 
West Palm Beach, FL 33401 
 
The Mosaic Group is pleased to submit our proposal in response to the City of West Palm Beach RFP No. 
19-20-206 Educational Campaign Services to Inform Voters about the Park Bond Referendum. The City of 
West Palm Beach has a need to upgrade a number of the City’s park amenities and will ask voters on 
March 17, 2020 to grant the authority to issue bonds that will raise approximately 26 million dollars to be 
used to upgrade, replace or add amenities such as playgrounds, trails, community centers and 
infrastructure. To promote awareness of the referendum item on the March 2020 ballot, the City will launch 
an educational campaign to inform voters. 
 
The Mosaic Group understands your needs and brings a tremendous amount of experience in 
communication strategies, political and educational campaigns, grassroots community outreach, 
media campaigns, public involvement, and government relations in addition to our business 
acumen, and familiarity with assisting government agencies, policy makers, government officials, 
private industry, and other interest groups with marketing and advertising.  Our team will work 
seamlessly with the City’s Communication Director and the Office of Community Engagement team to 
execute these services in the most innovative, creative, effective and efficient manner. Our team has 
worked on several political, issue based, and educational campaigns in Palm Beach County, South 
Florida, and the State of Florida including but not limited to elected officials/candidates Mayor Jeri 
Muoio, County Commissioner Mack Bernard, and Andrew Gillum for Governor; ballot issues 
Amendment 2 Medical Marijuana, Marsy’s Law, City of North Miami Bond, Broward Coordinating 
Council Affordable Housing Trust Referendum, and Broward County Penny for Transportation 
Referendum; and educational outreach campaign Glades Lives Matters – Coalition Building Against 
Senate Bill 10 2016; to name a few.  We believe we are the best and most qualified firm to provide the 
services the City of West Palm Beach seeks. 
 
The Mosaic Group is an award winning, West Palm Beach based full-service community 
engagement, marketing, public relations, advertising, and government relations firm. We are a 
certified small business enterprise (SBE) and minority/woman business enterprise (MWBE). The Mosaic 
Group was incorporated in 2005 and has served over 500 clients locally, regionally, and globally. 
Our team is comprised of a highly-qualified and seasoned group of experts. Our multi-cultural team of 
English, Spanish, Creole and Portuguese speaking communications specialists has over 100 years of 
combined experience and backgrounds to serve the diverse makeup of West Palm Beach.  Our mission 
is to build credibility and increase visibility for our clients. We strive to provide the highest quality 
of customer care and innovative solutions. Our expertise with diverse markets including African 
American, Caribbean and Hispanic communities allow our clients to reach target audiences with 
the right media and the right message. The Mosaic Group takes pride in creating effective 
communication solutions to inform and engage communities. We become an extension of the City’s 
marketing and communications team by supporting and implementing strategic communication programs. 
Our team has significant experience with coordinating and achieving community consensus with residents 
and stakeholders.  Moreover, we are experts in ensuring constituents are informed, engaged and connected 
to the City’s information.  This experience will ensure the success of the City of West Palm Beach’s 
educational campaign for the park bond referendum. 
 
Our Key Personnel authorized to make representations for The Mosaic Group include: 
 
Ann Marie Sorrell, Team Leader/Project Manager  
561.651.9565, Cell 561.531.4046 
5850 Corporate Way, Ste 250, West Palm Beach, FL 33407 
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Katia Saint Fleur, Political Director 
561.651.9565 
5850 Corporate Way, Ste 250, West Palm Beach, FL 33407 
 
Mark Foley, Campaign Finance & Compliance Manager 
561.651.9565 
5850 Corporate Way, Ste 250, West Palm Beach, FL 33407 
 
Angela Perry, Constituency Outreach Manager 
561.651.9565 
5850 Corporate Way, Ste 250, West Palm Beach, FL 33407 
 
The Mosaic team understands the sensitivity of providing the City’s constituents with timely information 
regarding the referendum. We believe our team encompasses the knowledge, experience, creativity, and 
innovation necessary to meet your objectives and exceed your expectations efficiently and effectively. 
Thank you for the opportunity to win your business. We look forward to working with your team to provide 
seamless solutions. Feel free to contact me directly at (561) 531-4046 or via email at 
annmarie@mosaicgroup.co. 
 
 
Sincerely, 
 

 
Ann Marie Sorrell 
President & CEO 
 
 
Company Name 
Upscale Events by Mosaic, LLC dba The Mosaic Group 
 
Primary Location 
Mosaic Headquarters 
5840 Corporate Way, Suite 250 
West Palm Beach, Florida 33407  
Phone 561.651.9565  
Fax 866.711.0987  
Website mosaicgroup.co 
 
Primary Contact 
Ann Marie Sorrell 
President & CEO 
Cell: 561.531.4046 
annmarie@mosaicgroup.co 
 
 
Statement of Ownership 
Upscale Events by Mosaic, LLC dba The Mosaic Group is a Florida Limited Liability Company.   
Ann Marie Sorrell has 100% ownership of the firm. Ann Marie Sorrell is authorized to bind the firm.  
 
 
 
 
 
 

mailto:annmarie@mosaicgroup.co
mailto:annmarie@mosaicgroup.co
mailto:annmarie@mosaicgroup.co
mailto:annmarie@mosaicgroup.co














 

 

 

 

THE MOSAIC DIFFERENCE 
 

 
 
ABOUT THE MOSAIC GROUP 
The Mosaic Group was incorporated in 2005 and is an award-winning firm that has served over 500 
clients locally, regionally, and globally.  The Mosaic Group is headquartered in West Palm Beach and is a 
full-service community engagement, marketing, public relations, advertising, and government relations firm. 
We are a certified small business enterprise (SBE) and minority/woman business enterprise (MWBE). 
Our team is comprised of a highly qualified and seasoned group of experts. Our multi-cultural team of 
English, Spanish, Creole and Portuguese speaking communications specialists has over 100 years of 
combined experience and backgrounds to serve the diverse makeup of West Palm Beach.  Our mission is to 
build credibility and increase visibility for our clients. We strive to provide the highest quality of customer care 
and innovative solutions. 
 
OUR SERVICES 
Media Relations • Digital Media & Marketing • Media Planning & Buying • Crisis Communication • Advertising 
• Branding • Corporate Communications • Government Relations • Public Involvement • Event Planning & 
Management • Community Engagement • Social Media Strategy • Quantitative & Qualitative Market Research 
• Digital Data Analysis • Multicultural Marketing & Strategies • Grassroots Strategies • Videography • 
Photography • In-House 10 Seat Call Center • Small & Large Scale Printing 

 
RECENT AWARDS 

● Chamber of the Palm Beaches Diverse Organization of the Year – 2018 
● Black Owned Media Alliance (BOMA) Advertising Agency of the Year – 2018 
● South Florida Business Journal Best Places to Work—2016 
● PBC Business Matchmaker DBE of the Year—2016 
● PBC Business Matchmaker Small Business Advocate of the Year —2015 

 
OWNERSHIP CHANGES 
Mosaic has not had any ownership changes since July 2016 when Ann Marie Sorrell became 100% owner 
from 50% owner.  Mosaic does not have any plans for future ownership changes within the next 6 months or 
foreseeable future.  

 

FIRM BACKGROUND 2 



 

 

 
BUSINESS AFFILIATIONS/SUBSIDIARIES 
Mosaic CoWork (owned by The Mosaic Group) 
Mixers in Motion Mobile Bar Services (Joint Venture – Culinary Flair Catering & The Mosaic Group) 

 
OFFICE TO SERVICE THE CITY OF WEST PALM BEACH 
Mosaic Headquarters 
5840 Corporate Way, Suite 250 
West Palm Beach, Florida 33407  

 
SUSPENSION OR DEBARMENT 
The Mosaic Group has never been suspended or debarred by any government agency.  The Mosaic 
Group has never been involved in any litigation regarding any procurement or client contract or claims 
regarding use of force or related to firms’ services. 

 
CONVICTIONS 
The principal/officer, Ann Marie Sorrell of The Mosaic Group does not have any prior convictions for 
bribery, theft, forgery, embezzlement, falsification, or destruction of records, antitrust violations, honest 
services fraud or other offense indicating a lack of business integrity or honesty; or any prior violation of the 
ethical standards; suspension or debarment by the city or another government entity. 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

A. THREE BALLOT REFERENDA 
 

CLIENT 1: COORDINATING COUNCIL OF BROWARD (CCB) 

PROJECT: Broward County Affordable Housing Trust Referendum Educational Campaign - inform 

Broward County Constituents about the Affordable Housing Crisis, address stigmas associated with the term 

"affordable housing", and promote the Charter Review Commission's proposed ballot amendment language 

to create a Broward County Affordable Housing Trust Fund. 

DESCRIPTION OF WORK:  The Mosaic Group was engaged by the City of North Miami and provided the 

following services:  

• Developed Campaign theme and Brand 

• Identified Campaign target audiences – businesses, municipalities and voters 

• Developed Campaign messaging 

• Created campaign materials (English, Spanish and Creole)  

• Developed campaign informational website 

• Created Campaign Partnership/Donation collateral/set up donation platform 

• Created and Managed Paid Social and Digital Media Campaign 

• Established voter list/database 

• Developed Campaign email marketing campaign  

• Work with County Commissioners, partner municipalities, community nonprofit/civic groups, and the 

business community to disseminate educational materials with within their existing communication 

outlets. Ex. Facebook, Instagram, public access television stations, email marketing, special events, 

community meetings, and more. 

• Organize canvassing team to distribute educational door hangers in targeted neighborhoods  

• Coordinate with city elected officials to create event calendars that included providing referendum 

education at HOA meetings, faith-based events, family recreational activities, and help them create 

events in their respective districts to educate their specific constituencies.  

• Develop door to door community outreach to educate targeted likely voters.  

• Developed press releases and advertising materials for local newspapers and coordinated interviews 

with media outlets 

• Created and organized the “Community Exchange” to engage constituents in dialog around the 

affordable housing crisis and the ballot issue. 

 

DURATION: August 2018 – November 2018 
GEOGRAPHIC FOCUS: Broward County 
KEY PERSONNEL INVOLVED: Ann Marie Sorrell (Team Lead), Katia Saint Fleur, Georges Etienne 

GRAPHICS, COLLATERAL MATERIALS, WEBSITE, SOCIAL MEDIA, ADVERTISING AND PRINT ITEMS 

CAMPAIGN LOGO         CAMPAIGN PLEDGE      YARD SIGN  

BALLOT REFERENDA EXPERIENCE 3 



 

 

 

CAMPAIGN FLYER COMMUNITY EXCHANGE FLYER 

 

 

   MUNICIPAL FLYER     BUSINESS/ORGANIZATION FLYER 

 



 

 

 

SOCIAL MEDIA POSTS 

 

 

 
 

 
 

 

 

 

 

 



 

 

 

 

WEBSITE – BrowardHousingTrust.com 

 

 



 

 

SOCIAL MEDIA PAGES SET UP/POSTS 

 
 

 

GOOD MORNING MIRAMAR INTERVIEW 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 

CLIENT 2: CITY OF NORTH MIAMI 

PROJECT: North Miami General Obligation (GO) Bond Educational Campaign - The proposed bond 

was designed to finance improvements to public and recreational facilities, infrastructure and 

sustainability, community policing and technology, along with affordable housing. 

DESCRIPTION OF WORK:  The Mosaic Group was engaged by the City of North Miami and provided the 

following services:  

• Developed Campaign messaging 

• Created campaign materials (English, Spanish and Creole)  

• Developed campaign informational website 

• Created and Managed Paid Social and Digital Media Campaign 

• Established voter list/database 

• Targeted direct mailing to likely voters 

• Work with city’s Public Information Officer to disseminate educational materials with within the 

City’s existing communication outlets. Ex. Facebook, Instagram, city-wide television station 

• Work with Public Works department to distribute educational door hangers.  

• Coordinate with city elected officials to create event calendars that included providing referendum 

education at HOA meetings, faith-based events, family recreational activities, and help them 

create events in their respective districts to educate their specific constituencies.  

• Kept the city in compliance with the Department of Elections with reporting  

• Develop door to door community outreach to educate targeted likely voters.  

• Developed advertising materials for local newspapers and created spots for both English and 

Creole radio ads. (In-Language radio ads also included opportunities for city officials to engage 

with voters directly and answer questions in talk show settings.)   

 

DURATION: March 2018 – May 1, 2018 
GEOGRAPHIC FOCUS: City of North Miami 
KEY PERSONNEL INVOLVED: Katia Saint Fleur (Team Lead), Ann Marie Sorrell, Georges Etienne 

GRAPHICS, COLLATERAL MATERIALS, WEBSITE, SOCIAL MEDIA, ADVERTISING AND PRINT 

FACEBOOK COVER 

 
 
 
 
 



 

 

WEBSITE HOME PAGE – NOMIGOBOND.COM 

 
FLYER/POSTER            RETRACTABLE BANNER 

 

              
 
 
 
 



 

 

                                      BUTTON/STICKER      YARD SIGN 
 

 

         
 

           FLAGPOLE BANNER                DOOR HANGER 
 

              
 
 
 



 

 

BUS BENCH/BANNER 

 
 

DIRECT MAIL (2) 
FRONT      BACK 

         
FRONT        BACK

     



 

 

FLYERS (TRANSLATED SPANISH & KREYOL) 

    

BUSINESS CARDS 

   

SOCIAL MEDIA IMAGES 

   



 

 

   

SOCIAL MEDIA AD CAMPAIGN 

  

 

 

 



 

 

8X10 FAQ FLYERS (ENGLISH, KREYOL & SPANISH) 

      

        

    



 

 

CLIENT 3: TJP STRATEGIES/BROWARD COUNTY 
PROJECT: Broward County Surtax: Penny for Transportation - The proposed surtax was a dedicated 

source of funding for countywide transportation system improvements through the levy of a 30-year, 1 

cent surtax. 

DESCRIPTION OF WORK:  The Mosaic Group was engaged by TJP Strategies and the Broward County 

Surtax and provided the following services:  

• Develop and manage a canvassing team to disseminate educational materials to HOAs, faith-

based organizations, community events, public gathering places, local businesses, and targeted 

neighborhoods 

• Coordinate presentation/speaking opportunities for the Broward County Surtax Speakers 

Bureau’s team members    

 

DURATION: September 2018 – November 2018 
GEOGRAPHIC FOCUS: Broward County 
KEY PERSONNEL INVOLVED: Ann Marie Sorrell (Team Lead), Angela Perry 

GRAPHICS, COLLATERAL MATERIALS 

 



 

 

B. OUR UNDERSTANDING FOR NEUTRAL MESSAGING 
As demonstrated in the examples of Client A and Client B, in which Mosaic developed all of the 
campaign messaging and communication tools, we understand the need for the messaging to be 
simple, yet informative for voters to easily grasp and understand so they can make an informed 
decision. We understand that the messaging must remain neutral with one goal and that is to educate 
the voter. We understand that the City must not under any circumstance advocate for the passage of 
the bond referendum. 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

A. CAMPAIGNS IN WEST PALM BEACH/PALM BEACH COUNTY 

CLIENT 1: HONORABLE MAYOR JERI MUOIO 
PROJECT: Campaign to Elect Jeri Muoio for Mayor, City of West Palm Beach (2011 and 2015) 

DESCRIPTION OF WORK:  The Mosaic Group was engaged by Cornerstone Solutions and provided the 

following services:  

• African American and Hispanic Voter Outreach 

• Fundraising efforts targeting African American donors 

• Field Strategy/Get out the Vote (GOTV) - Develop and manage a canvassing team to 

disseminate educational materials to HOAs, faith-based organizations, community events, public 

gathering places, local businesses, and targeted neighborhoods 

• Created and placed advertisements in multicultural media outlets (African American, Caribbean, 

and Hispanic media) 

 

DURATION: 2011 Campaign (February 2011-March 2011); 2015 Campaign (January 2015-March 2015)  
GEOGRAPHIC FOCUS: West Palm Beach 
KEY PERSONNEL INVOLVED: Ann Marie Sorrell (Team Lead) 

GRAPHICS, COLLATERAL MATERIALS, ADVERTISING 

   

 

 

 

 

 

CAMPAIGN EXPERIENCE 4 



 

 

 

 

 

ADVERTISEMENTS 



 

 

CLIENT 2: HONORABLE MAYOR ANDREW GILLUM 
PROJECT: Campaign to Elect Andrew Gillum for Governor of Florida (PBC for Gillum) 

DESCRIPTION OF WORK:  The Mosaic Group was engaged by Mayor Andrew Gillum and provided the 

following services:  

• Mosaic Office served as the Palm Beach County office for the Primary Election and continued to 

serve as one of the offices in PBC during the midterm election 

• Volunteer Recruitment and Management 

• Voter Outreach to all of Palm Beach County registered and likely voters 

• Special emphasis on outreach to African American, Caribbean and Hispanic Voters 

• Field Strategy/Get out the Vote (GOTV) - Develop and manage a canvassing team (managed 

over 50 paid canvassers and poll workers) to disseminate campaign materials door to door, faith-

based organizations, community events, public gathering places, and local businesses 

• Coordinated and managed daily phone banking to at Mosaic office (10-seat in house call center) 

• Created and placed advertisements in multicultural media outlets (African American, Caribbean, 

and Hispanic media) 

• Designed and Printed t-shirts, hats, towels, bags, yard signs, and more campaign promo items 

• Coordinated special events with targeted constituents throughout PBC, GOTV Rallies, Meet & 

Greets, Townhalls, church appearances, Party at the Polls, and more. 

 

DURATION: June 2018-November 2018 
GEOGRAPHIC FOCUS: Palm Beach County 
KEY PERSONNEL INVOLVED: Ann Marie Sorrell (Team Lead), Angela Perry, Georges Etienne 

GRAPHICS, COLLATERAL MATERIALS, ADVERTISING 

BILLBOARD 

 

PRINT ADVERTISEMENTS 

     



 

 

 

     

EVENTS 

    



 

 

     

 

PHOTOS 

     

               



 

 

B. ISSUE ORIENTED CAMPAIGN: GLADES LIVES MATTER & AMENDMENT 2 MEDICAL 
MARIJUANA 

CLIENT 1: UNITED FOR CARE 
PROJECT: United for Care Campaign to pass Amendment 2 Medical Marijuana 

DESCRIPTION OF WORK:  The Mosaic Group was engaged by United for Care and provided the 

following services:  

• Developed coalition of elected officials to support and endorse Amendment 2  

• Collected endorsements from unions, religious organizations, community organizations and civic 

organization (i.e. SEIU, AFL-CIO, NAACP, Ruth’s List, AFSME, Teamsters) 

• Managed partnerships with unions, religious organizations and community organizations.  

• Coordinated outreach efforts including mailers, robo-calls, email-blasts, radio ads, and public 

events such as town hall meetings, church events, and private home events.  

• Managed door-to-door canvassing, early voting and Election Day activities.  

• Served as lead surrogate for African American/Caribbean media and Haitian/Creole speaking 

media.  

• Coordinated statewide bus tour to engage local communities, key leaders, and to develop press 

opportunities. 

DURATION: 2016 

GEOGRAPHIC FOCUS: Palm Beach, Broward, Miami-Dade Counties/Statewide Bus Tour 
KEY PERSONNEL INVOLVED: Katia Saint Fleur (Team Lead), Ann Marie Sorrell 

GRAPHICS, COLLATERAL MATERIALS, ADVERTISING 

 

                                  



 

 

CLIENT 2: AMENDMENT 2 IS FOR EVERYBODY 
PROJECT: Amendment 2 is for Everybody: Non-Homestead Exemption Property Tax Cap 

DESCRIPTION OF WORK:  The Mosaic Group was engaged by Amendment 2 is for Everybody and 

provided the following services:  

• Encourage trusted community voices and local leaders to endorse the amendment. 

• Write and help place Op-eds in local papers, from West Palm Beach- Miami Dade.  

• Manage a calendar of events in the tri-county area to optimize speaking engagements, tabling 

opportunities, and conference opportunities. 

• Work with local elected officials and local campaign teams to partner and build stronger field 

presence and slate card presence.  

• Work with local Realtor Associations to educate and train ambassadors and grow a strong 

speakers’ bureau.  

• Identify community groups and organizations to distribute yard signs, posters and marketing 

materials.  

• Worked in coordination with South Florida Realtors, Local Businesses and Tax Appraisers to 

educate and promote the passage of Amendment  

DURATION: 2018 

GEOGRAPHIC FOCUS: Palm Beach, Broward, Miami-Dade Counties 
KEY PERSONNEL INVOLVED: Katia Saint Fleur (Team Lead), Ann Marie Sorrell 

GRAPHICS, COLLATERAL MATERIALS, ADVERTISING 

 

 

                           



 

 

C. IDENTIFY PRECINCTS OF PEOPLE TO VOTE IN WEST PALM BEACH 

The Mosaic Group utilizes a combination of voter databases including the Palm Beach County 
Supervisor of Elections voter database, State of Florida Division of Elections database, and Vote 
Builder. Our primary and first source is the PBC Supervisor of Elections office to access West Palm 
Beach voters.  Based on our target group of voters, our data analysts pull the voters information by 
precincts and creates lists for our team members to utilize for canvassing, mailers, and phone 
banking. We utilize Vote Builder which allows our team to access walk lists and make phone calls 
using a desktop or mobile application.  

 

   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 
The Mosaic Group and team members have more than 55 years of combined experience in 
political/issue-based campaign consulting – from developing campaigns to being the candidate 
and elected official, our team has covered it all. This is demonstrated in our bios that are 
enclosed in this proposal.  We are confident and as we have demonstrated in the above 
campaigns (which are just a few of our campaigns), we have the experience and knowledge of 
election laws and requirements, including preparing and submitting all necessary documentation 
required by the PBC Supervisor of Elections and the State of Florida for the ballot referendum.  
 
For each of our projects, a timeline is created which includes important milestones and deadlines. 
We utilize a project management software Teamwork which also helps us to keep our projects on 
track.  We can assure you that all financial reports will be prepared and filed in a timely manner 
and will ensure all reporting requirements are met. In addition, our elections attorney will review 
and oversee our reporting to further ensure we are compliant.  
 
Our team has always maintained and currently have a great rapport and working relationship with 
the Supervisor of Elections. We will coordinate with the SOE to ensure deadlines are met, we are 
compliant, and we obtain the voter data needed to effectively coordinate our voter outreach 
efforts. 
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The Mosaic Group’s communication abilities are bar none.  We understand the short window to 
create, launch and manage the educational campaign and are prepared to hit the ground 
running with very little ramp up time. We have worked and currently work with the City’s 
Communication Director on several initiatives in the City including The Mayor’s Village Initiative, 
efforts to address Homelessness, and community outreach for Capital Improvement projects to 
name a few.  As shown in our experience outlined in this proposal, we are a full-service 
communications firm and can accomplish everything needed for the educational campaign.  Our 
capabilities and proposed approach are as follows: 

• Develop campaign theme, branding, and messaging 

• Identify campaign target audiences 

• Develop campaign educational video 

• Created campaign materials (English, Spanish and Creole)  

• Develop campaign informational website 

• Create and managed paid social and digital media campaign 

• Establish voter list/database 

• Set up voter outreach tools – Vote Builder, Text/SMS program, Robo Calls, Phone 
Banking, and email marketing, etc. 

• Utilize Mosaic in-house call center (10 seats) for phone banking 

• Develop Campaign email marketing campaign  

• Utilize the City’s Communication assets 

• Work with community nonprofit/civic groups and the business community to disseminate 
educational materials and yard signs with within their existing communication outlets. 

• Eg. Facebook, Instagram, email marketing, special events, community meetings, and 
more. 

• Field Strategy/Get out the Vote (GOTV) - Develop and manage a canvassing team to 
disseminate educational materials to HOAs, faith-based organizations, community 
events, public gathering places, local businesses, and targeted neighborhoods (also 
utilize City’s Public Works Department to assist). 

• Coordinate with city elected officials to create event calendars that included providing 
referendum education at HOA meetings, faith-based events, family recreational 
activities, and help them create events in their respective districts to educate their 
specific constituencies.  

• Develop press releases, PSAs and advertising materials for local newspapers and 
coordinate interviews with media outlets; coordinate press conference; write and help 
place Op-eds in local papers  

• Coordinate presentation/speaking opportunities for the campaign (i.e. Chamber of the 
Palm Beaches, Leadership PBC, and other groups) 

• Create and place advertisements in multicultural media outlets 

• Provide all small and large scale printing needed for the campaign  

• Coordinate direct mail campaign to likely voters 

• Coordinate special events with targeted constituents throughout West Palm Beach 
(stakeholder meetings with neighborhood and civic associations) 

• Develop coalition of supporters for the referendum by encouraging trusted community 
voices and local leaders to endorse the referendum. 

• Keep the city in compliance with the Supervisor of Elections and the State of Florida with 
reporting  

COMMUNICATION ABILITIES 6 



 

 

 

 

OUR TEAM/KEY PERSONNEL 

 Team Leader/Project Manager, Ann Marie Sorrell has more than 
fifteen years’ experience in client relationship management, project 
management, branding, advertising, marketing, public relations, 
government relations, and event production. She is the President & 
CEO of The Mosaic Group, where she has managed more than 500 
campaigns and projects ranging from sizes of $10,000 to $3 billion. 
Projects and clients include the City of West Palm Beach (currently 
providing marketing and outreach for the Mayor’s Village Initiative, 
Housing and Community Development, and Capital Improvement 
Projects – previous work with the Procurement Department and the 
WPB Community Redeployment Agency); Brightline (Virgin Trains); 
Palm Beach County Convention Center Hotel (Hilton West Palm 
Beach), Palm Beach Outlets, Cohen Brothers Realty Corporation – 
Carefree Development Project and Tent Site Projects; AECOM/School 
District Palm Beach County; and West Palm Beach Housing Authority, 

to name a few. Ann Marie has also served as a consultant on several political campaigns and ballot issues 
from local municipal campaigns including former West Palm Beach Mayor Jeri Muoio to federal campaigns 
including former United States President Barack Obama.  Ann Marie is a Leadership Florida (Connect 
Florida Class VI) and Leadership Palm Beach County Alumni (Class of 2011), Chamber of the Palm 
Beaches Board Member, and a member of several other community boards. She understands West Palm 
Beach’s resources, neighborhoods, and communities. Ann Marie has been with Mosaic since founding it in 
2005. 
 

Katia Saint Fleur, Political Director, has over 10 years of experience 
developing political strategies for candidates and ballot issues across the 
State of Florida. Katia also assist non-governmental organizations in 
developing strategies to forge partnerships and relationships with local 
elected officials, state legislators and community based organizations. She 
trains community leaders, local government officials, and company 
employees how to become advocates for issues that impact them on both 
the state and local levels. Her experience include serving as the South 
Florida Political Director/Outreach Coordinator (Palm Beach, Broward & 
Miami-Dade) for the 2018 Florida Realtors (Permanent Cap on Non-
Homestead Exemption Properties), Statewide Political Director for the 2014 
United For Care Campaign to pass Amendment 2 (Medical Marijuana), 
Public Affairs Manager for Glades Lives Matter (Coalition Building Against 
Senate Bill 10 2016), to name a few.  Katia previously served as the 
Legislative Aide III for the Office of State Senator Oscar Braynon.  
 
Former Congressman Mark Foley, Campaign Finance & Compliance 
Manager, was appointed to the Lake Worth City Commission at the age of 
23, the youngest ever elected to office. He served two terms and in 1990 
he was elected to the Florida House of Representatives, in 1992 was 
elected to The Florida Senate and in 1994 to The United States House of 
Representatives.   He served on the Ways and Means Committee and was 
a Deputy Majority Whip.  After his resignation from Congress in 2006, Mark 
reentered the business world and began buying real estate investments and 
providing business consulting services. In 2013 Mark recruited the 
Washington Nationals MLB franchise to West Palm Beach and engineered 
the deal that culminated in the Ball Park of The Palm Beaches, a two team 
spring training facility shared with The Houston Astros. Both teams have 
each won the World Series, Houston Astros in 2017 and The Washington 



 

 

Nationals in 2019. Mark Foley’s adult life has been spent in the public policy arena and has run numerous 
successful campaigns and is keenly aware of the methods to influence public engagement. Numerous 
candidates and political action committee’s frequently consult with him to achieve ballot success and 
political strategy. 
 

 
Angela Perry, Constituency Outreach Manager, has a combined 10 
years of experience in Public Relations Management, Marketing and 
Community Engagement. Since joining The Mosaic Group team in 
2018, Angela has developed comprehensive communications plans to 
include marketing, public relations and social media planning to 
increase community awareness of the firm’s clients. She has managed 
the community outreach for the City’s Mayor’s Village Initiative for the 
past year.  
 
 
 
 
 
 

 
Georges Étienne, Graphic & Website Designer is responsible for the 
visual style and images for the firm and our client communications 
including brand identity and logo creation, digital, social media, and print 
collateral, publications, advertisements, and more. With extensive 
industry experience with city government & municipalities, private 
business start-ups, non-profits, education, and special events, Georges 
is the key to our Arts Department. Georges has worked with Mosaic since 
2015.  
 
 
 
 
 
 

 
 
 
Bonni Funt, Community Events Manager has over 25 years of project 
management, event planning, public relations, advertising, and 
community outreach. Her experience with government entities includes 
but is not limited to project management for the City of Sunrise, Palm 
Beach County, and the City of Dania Beach CRA. Bonni has a passion 
for creating unique events for clients and is responsible for all event 
functions including design, décor, the Solicitation and negotiation of 
vendor contracts for clients, pre/post event wrap up, and supervises 
outside contractors as necessary. Bonni joined Mosaic in April of 2019. 
 
 
 
 

 
 
 
 
 



 

 

Wills Felin, Videographer & Photographer has over 20 years of 
experience in Video Production and photography. He has produced, 
interviewed and edited segments featuring such diverse artist to 
include: Beyonce, Jay-Z, Gwen Stefani, Britney Spears, Tupac, 
Notorious B.I.G., P-Diddy, Justin Timberlake and many 
more. Wills has produced numerous videos for Mosaic client's across 
South Florida for over 5 years. Wills received his Bachelor of Science 
degree in Communications from University of Miami. Wills has worked 
with Mosaic since 2014. 
 
 
 
 
 
 

 
Surale Phillips, Quantitative & Qualitative Research Specialist, is 
responsible for conducting market research, quantitative surveys and 
polls, focus groups research, digital data analytics, audience building 
research & strategy development.  She boasts 22 years of experience 
in the market research industry. Surale has worked with Mosaic since 
2014.  

 
 

 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 

 

 

FEE SCHEDULE 

EXPENSE ESTIMATED AMOUNT 

Campaign Branding, Messaging 
Development and Collateral Material 
Development 

$3,000 

Campaign Website $2,000 

Campaign Promo Video $3,500 

Printing & Production, and Direct Mail 
(flyers, mailers, posters, yard signs, 
banners, etc.) 

$23,000 

Digital Ads $3,500 

Print/Radio Ads $10,000 

Canvassing Team $10,000 

Phone Banking Team $5,000 

Agency Consulting Fee $19,500 

Estimated Total $79,500 
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SHOULD ANY OF THE ABOVE DESCRIBED POLICIES BE CANCELLED BEFORE

THE EXPIRATION DATE THEREOF, NOTICE WILL BE DELIVERED IN

ACCORDANCE WITH THE POLICY PROVISIONS.

INSURER(S) AFFORDING COVERAGE

INSURER F :

INSURER E :

INSURER D :

INSURER C :

INSURER B :

INSURER A :

NAIC #

NAME:
CONTACT

(A/C, No):
FAX

E-MAIL
ADDRESS:

PRODUCER

(A/C, No, Ext):
PHONE

INSURED

REVISION NUMBER:CERTIFICATE NUMBER:COVERAGES

IMPORTANT:  If the certificate holder is an ADDITIONAL INSURED, the policy(ies) must have ADDITIONAL INSURED provisions or be endorsed.

If SUBROGATION IS WAIVED, subject to the terms and conditions of the policy, certain policies may require an endorsement.  A statement on

this certificate does not confer rights to the certificate holder in lieu of such endorsement(s).

THIS CERTIFICATE IS ISSUED AS A MATTER OF INFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. THIS

CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES

BELOW.  THIS CERTIFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE ISSUING INSURER(S), AUTHORIZED

REPRESENTATIVE OR PRODUCER, AND THE CERTIFICATE HOLDER.

OTHER:

(Per accident)

(Ea accident)

$

$

N / A

SUBR
WVD

ADDL
INSD

THIS IS TO CERTIFY THAT THE POLICIES OF INSURANCE LISTED BELOW HAVE BEEN ISSUED TO THE INSURED NAMED ABOVE FOR THE POLICY PERIOD
INDICATED.  NOTWITHSTANDING ANY REQUIREMENT, TERM OR CONDITION OF ANY CONTRACT OR OTHER DOCUMENT WITH RESPECT TO WHICH THIS
CERTIFICATE MAY BE ISSUED OR MAY PERTAIN, THE INSURANCE AFFORDED BY THE POLICIES DESCRIBED HEREIN IS SUBJECT TO ALL THE TERMS,
EXCLUSIONS AND CONDITIONS OF SUCH POLICIES. LIMITS SHOWN MAY HAVE BEEN REDUCED BY PAID CLAIMS.

$

$

$

$PROPERTY DAMAGE
BODILY INJURY (Per accident)

BODILY INJURY (Per person)

COMBINED SINGLE LIMIT

AUTOS ONLY

AUTOSAUTOS ONLY
NON-OWNED

SCHEDULEDOWNED
ANY AUTO

AUTOMOBILE LIABILITY

Y / N

WORKERS COMPENSATION

AND EMPLOYERS' LIABILITY

OFFICER/MEMBER EXCLUDED?
(Mandatory in NH)

DESCRIPTION OF OPERATIONS below
If yes, describe under

ANY PROPRIETOR/PARTNER/EXECUTIVE

$

$

$

E.L. DISEASE - POLICY LIMIT

E.L. DISEASE - EA EMPLOYEE

E.L. EACH ACCIDENT

ER
OTH-

STATUTE
PER

LIMITS(MM/DD/YYYY)
POLICY EXP

(MM/DD/YYYY)
POLICY EFF

POLICY NUMBERTYPE OF INSURANCELTR
INSR

DESCRIPTION OF OPERATIONS / LOCATIONS / VEHICLES  (ACORD 101, Additional Remarks Schedule, may be attached if more space is required)

EXCESS LIAB

UMBRELLA LIAB $EACH OCCURRENCE

$AGGREGATE

$

OCCUR

CLAIMS-MADE

DED RETENTION $

$PRODUCTS - COMP/OP AGG

$GENERAL AGGREGATE

$PERSONAL & ADV INJURY

$MED EXP (Any one person)

$EACH OCCURRENCE
DAMAGE TO RENTED

$PREMISES (Ea occurrence)

COMMERCIAL GENERAL LIABILITY

CLAIMS-MADE OCCUR

GEN'L AGGREGATE LIMIT APPLIES PER:

POLICY PRO-
JECT LOC

CERTIFICATE OF LIABILITY INSURANCE
DATE (MM/DD/YYYY)

CANCELLATION

AUTHORIZED REPRESENTATIVE

ACORD 25 (2016/03)

© 1988-2015 ACORD CORPORATION.  All rights reserved.

CERTIFICATE HOLDER

The ACORD name and logo are registered marks of ACORD

HIRED
AUTOS ONLY

12/27/2019

Mckinley Financial Services
2890 W State Road 84, Suite 119

Fort Lauderdale FL 33312

Martha Julius
(954) 938-2685 (954) 938-2695

mjulius@mckinleyinsurance.com

Upscale Events by Mosiac dba The Mosiac Goup - FIN 203345305
5840 Corporate Way
Suite 250
West Palm Beach FL 33407

SCOTTSDALE INSURANCE
UNITED STATE LIABILITY
TRAVELERS

A Y N CPS3228786 07/27/2019 07/27/2020

1,000,000
100,000
5,000
1,000,000
2,000,000
1,000,000

C N N IHUB-2J55098-A17 03/03/2019 03/03/2020
1,000,000
1,000,000
1,000,000

B
Professional Liability

N N SP1558179 12/19/2019 12/19/2020
Annual Aggregate $2,000,000
Each Claim $2,000,000

CITY OF WEST PALM BEACH AND ITS COMMISSIONERS, OFFICERS AND AGENTS ARE LISTED AS AN ADDITIONAL INSURED.

CITY OF WEST PALM BEACH

401 CLEMATIS STREET

West Palm Beach FL 33401
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Form E

REFERENCES

Proposer must provide a minimum of three (3) client references for security guard services performed within the 
past three (3) years. Reference information provided must include a complete scope of work, contact names, 
telephone numbers, dates of service and service location.  The reference contact person must be someone who 
has personal knowledge of the performance.  The contact person must have been informed that they are being 
used as a reference and that the City may check references. The City will use information provided by references 
to determine capacity to perform.

Reference #1

Client:  _________________________________

Contact person: ___________________________ Title: ___________________________

Contact telephone number:  __________________________________________________

Service Location(s):_________________________________________________________

Service Year: From: __________To: _________   

Description of services provided:
_________________________________________________________________________

_________________________________________________________________________

_________________________________________________________________________

_________________________________________________________________________

_________________________________________________________________________

Reference #2

Client: __________________________________

Contact person: ___________________________ Title: ___________________________

Contact telephone number:  __________________________________________________

Service Location(s):_________________________________________________________

Service Year: From: __________To: _________   

Description of services provided:

_________________________________________________________________________

_________________________________________________________________________

_________________________________________________________________________

_________________________________________________________________________

City of North Miami

Larry Spring City Manager

786-256-1459 E: lspring@northmiamifl.gov

North Miami

2018 2018

 North Miami General Obligation (GO) Bond Educational 

Campaign Marketing, Advertising, Campaign Management, Community Outreach, Printing

Website Development, Messaging, Social and Digital Media Marketing, and more. 

Mayor Jeri Muoio

Jeri Muoio Former Mayor, City of West Palm Beach

561-596-0461

West Palm Beach

2011 2015

Campaign to Elect and Re-Elect Jeri Muoio for Mayor, City of West Palm Beach

African American and Hispanic Voter Outreach, Field Strategy/Get out the Vote (GOTV) 

Created and placed advertisements in multicultural media outlets 

E: gmuoio@aol.com
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REFERENCES

Reference #3

Client: __________________________________

Contact person: ___________________________ Title: ___________________________

Contact telephone number:  __________________________________________________

Service Location(s):_________________________________________________________

Service Year: From: __________To: _________   

Description of services provided:

_________________________________________________________________________

_________________________________________________________________________

_________________________________________________________________________

_________________________________________________________________________

_________________________________________________________________________

Glades Lives Matter

Commissioner Janet Taylor Former Hendry County Commissioner

863-228-0612 E: commish@gate.net

Glades, Palm Beach County, and Lake Okeechobee Region

2016 2018

Coalition Building Against Senate Bill 10  - Marketing, Public Relations, Community Outreach

Video Production, Advocacy , Social Media Ad campaigns
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